Appendix N REDACTED ~ FOR PUBLIC INSPECTION

Grand Junction-Montrose CO EchoS8tar provides local-into-local
Number of LIL Channels 9
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-ouiflow E

NPV-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL

[ ] ] Wl ] [ ]
[88] Cash Flows-No LIL —— — n—— — ——
[89] Incer/ (DECI‘) from No LIL — AR — L] S—
[90] NPV without Terminal Value ]
[91] IRR —
[92] Terminal Value ——
[93] <Cash Flows with Terminal Value — P — w— —
[94] NPV with Terminal Value [ ]
[95] IRR —
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Lafayette IN EchoStar dees not and will not provide local-into-local
Number of LIL Channels 1
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
[1] TVHH 60,265 60,368 61,476 62,091 62,712
[2]  Beginning Customers m———— aumnan — [PORE —
[3] Gross Adds — — —— aamsasy —
[4] Disconnects — —— —— —— —
[5]  Ending Customers S— a—— ——— eam— R
[6]  Average Customers (2 pt avg) —— w— — — —
[71  Ending DIRECTV Market Share — — —— —— —
[8] Disconnect Rate — — — o— —
[9]  Average Gross Adds per Month — — — —-— -
[10] Gross Add Rate — —— — — M
Profit & Loss ($k) - No LIL

Revenue:
[11] Base Package Revenue — — — (S —
[12] LIL Revenue ] ¥ " » u
[13] Total Revenue m—— — ] — m——

Expenses:
[14] Programming Costs m—— — smame— — Eaa—
[15] Bad Debt [ — —— — ——
[16] Customer related pom—— — —— w— —
[17] Total Direct costs —— — — — A—
[18] Total Direct Margin — — —— — ———
[19] Total Direct Margin % — — — — ——
[20] SAC Costs - No LIL w— r—— — — —
[21] Total Expenses: —— m—————r — —— —————
[22] | Cash Based OPBDA T— — — —— —I
[23] | Cash Based OPBDA % —— ——— easmemmr — —

223



Appendix N REDACTED — FOR PUBLIC INSPECTION

Lafayette IN EchoStar does not and will not provide local-into-local
Number of LIL Channels 1
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Provides Satellite Local-Into-Local Service
Customer Profile
124] TV HH 60,265 60,868 61,476 62,091 62,712
[25] Beginning Custormers —— — m— — —
[26] Gross Adds — — masans e —
[27] Disconnects SR — — — masmma
[28] Ending Customers (= — —— om— —
[29] Average Customers (2 pt avg) — — — — —
[30] Ending Penetration —— —— —— — —
[31] Disconnect Rate — — m—— — —
[32] Average Gross Adds per Month — —— -— ——— —
[33] Gross Add Rate W— —— — — —
LIL Customers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift — ——— —— ———— —
[35] LIL Beginning Customers " e —— — —
[36] LIL Gross Adds — W— » = ®
[371 LIL Disconnects m— — ——— — —
[38] Ending Customers — — musssam ——— -
[39] Average Customers (2 pt avg) — — mmmmum S— ————
{40} LIL Penetration —— W —— — ——
[41] Disconnect Rate —— — —— — —

LIL Sell-in New Cuastomers No LIL
[42] Total Customers + Lift — ——' —— o— ——
[43] LIL Beginning Customers " L — — —
[44] LIL Gross Adds ——— ma— — — ———
[45] LIL Disconnects - — — — —_—
[46] Ending Customers -— — — — —
[47] Average Customers (2 pt avg) o — — sasmann —
[48] LIL Penetration —— — a—— ——— —
[49] Disconnect Rate vam— — —— —— —

LIL Selt-in New Customers Lift from No LIL
[50] Total Customers + Lift sassan na—— — — m——
[51] LIL Beginning Customers . ] ] — —
[52] LIL Gross Adds —— — — — —
[53] LIL Disconnects - ——— —— — —
[54] Ending Customers — — — —— —
[55] Average Customers (2 pt avg) - — — — ———
[56] LIL Penetration — ——— — — —
[57] Disconnect Rate ——— — — — ——

Total LIL Customers
[58] Total Customers + Lift — — s— — —
[59] LIL Beginning Customers » anmmn sa——— — —
[60] LIL Gross Adds —— —— — — —
[61] LIL Disconnects - - meas — ———
[62]1 Ending Customers —— — m— Eam— P
[63] Average Customers {2 pt avg) s— maa—— samm— P [rr—"
f64] LIL Penetration —— — Sn—— Ne— —
[65] Disconnect Rate — — — — 724 We—



Appendix N REDACTED - FOR PUBLIC INSPECTION

Lafayette IN EchoStar does not and will not provide local-into-local
Number of LIL Channels 1 .
Year 2 Year 3 Year d Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

LIL Revenue:
[67] Existing Cutomers Upgrade — — — —_ o
[68] Baseline Gross Adds Sell-in m— — o — —
[69] Additional to Baseline Gross Adds - — — —— —
[70] Total LIL Revenue — — — —— A—
{71]  Total Revenue ——— — —— n—— ———

Expenses:
[72] Programming Costs —— —— — — ——
[73] Bad Debt n— —— — P ey
[74] Customer related n—— — — — w——
[75] Total Direct costs —— — — —— ——
[76] Total Direct Margin — — [ —— ——
[771 Total Direct Margin % ——— — e —— ——

SAC Costs with LIL:
[78] Standard SAC From No LIL scenario — — maamscy — —
[79] Incremental SAC with LIL — — — ssmmnnn ——
[80] Total SAC Costs — —— —— —— —
[81] Backhaul Expenses — —— — ——— —
[82] Box replacement costs — — - . -
{83] Total Expenses: — — S—— —— —
[&4] | Cash Based OPBDA —— — — — ﬁ
[85] | Cash Based OPBDA % —— —— — — m——
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Lafayette IN EchoStar does not and will not provide local-into-local
Number of LIL Channels 1
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow E

NPV-Based on var from No LIL to With LIL case
{871 Cash Flows-With LIL

— — — — mamemess
[88] Cash Flows-No LIL PR — —
[89] IllCl’,(DBCl‘) from No LIL — E—— — —— ——
[90] NPV without Terminal Value E

[91} IRR

[92] Terminal Value —
[93] Cash Flows with Terminal Value ——— —— — a— ———
[94] NPV with Terminal Value |I_|

[95] IRR
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Parkersburg WV EchoStar does not and will not provide local-inte-local
Number of LIL Channels 3
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
[1} TV HH 66,107 66,768 67,436 68,110 68,791
{2]  Beginning Customers — [—— —
[31 Gross Adds m— —— ma— — ——
[4] Disconnects e —— — aaanan ——
[5]1  Ending Customers ——— — — n—— —
[6] Average Customers (2 pt avg) — — w— — —
[71  Ending DIRECTV Market Share —— — — —— —
[8] Dhsconnect Rate — — —— — —
[91 Average Gross Adds per Month — — — — —
[10] Gross Add Rate — — ——— ——— —
Profit & Loss ($k) - No LIL

Revenue:
[11] Base Package Revenue —— T— s—— AEN—— ———
[12] LIL Revenue » . L] = [
[13] Total Revenue —— M— —— ssam—" ——

Expenses:
[14] Programming Costs S— — Ea— — —
[15] Bad Debt — —— anme — —
[16] Customer related — sannn e — —
[17] Total Direct costs —— — I — —
[18] Total Direct Margin — —— — —— ——
[19] Total Direct Margin % — —— —————
[20] SAC Costs - No LIL — — W—— — —
[21] Total Expenses: ———— n—— —
[22] | Cash Based OPBDA S— — — I—— _I
[23] | Cash Based OPBDA % — —— —— ———
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Parkersburg WV EchoStar does not and will not provide local-into-local
Number of LIL Channels 3
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile
[24] TV HH 66,107 66,768 67,436 68,110 68,791
[25] Beginning Customers —— —— —— Eeem— ——
[26] Gross Adds — — —— ——— am——
[27] Disconnects fra— ma— — p— —
[28] Ending Customers —— —— — e I——
[29] Average Customers (2 pt avg) menmm— — — — —
[30] Ending Penetration —— — —— — ——
[31]1 Disconnect Rate — sasmms — — —
[32] Average Gross Adds per Month — — - — -_—
[33] Gross Add Rate — — — — —
LIL Customers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift —— —— —— ——— ———
{35] LIL Beginning Customers . saaam — — w—
[36] LIL Gross Adds — — ] . .
[37] LIL Disconnects — — — ame —
[38] Ending Customers m—— —— — — —
[39] Average Customers (2 pt avg) — —— aaasses —— —
[401 LIL Penetration — —— —— — am——
[41] Disconnect Rate — — — — —

LIL Sell-in New Customers No LIL
f42] Total Customers + Lift — — ——— — ——
[43] LIL Beginning Customers 2 —— — m— ———
[44] LIL Gross Adds —— — m—— — —
[45] LIL Disconnects - — — — —
[46] Ending Customers — — — — —
[47] Average Cuostomers (2 pt avg) —-— — —— — ——
[48] LIL Penetration — — — ———— —
[49] Disconnect Rate — — — — —

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift mamaane — —— — ——
[51] LIL Beginning Customers t —  —— — —
[52] LIL Gross Adds — —— " — —
I53] LIL Disconnects - —— — — —
[54] Ending Customers —— — — —— ——
[55] Average Customers (2 pt avg) — —_—— — n— —
[36] LIL Penetration e— T——— ma— —— —
[571 Disconnect Rate —— — —— J— —

Total LIL Customers
[58] Total Customers + Lift — WE— se— —— ——
[59] LIL Beginning Customers = M— I—— — ——
[60] LIL Gross Adds — ——— — —— ——
[61] LIL Disconnects an_— sammu —— m—amw —
[62] Ending Customers — e — mansusa ——
[63] Average Customers (2 pt avg) e — PR — [
fe4}  LIL Penetration —— — —— — ——
i65] Disconnect Rate —— o — —— ——
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Parkersburg WV EchoStar does not and will not provide local-into-local
Number of LIL Chamnels 3
Year 2 Year 3 Year 4 Year § Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

—— — — — —
LIL Revenue:
[671 Existing Cutomers Upgrade — maasaas — — —
[68] Baseline Gross Adds Sell-in m— [~ — — —
[69] Additional to Baseline Gross Adds -m ——— — -_— —
[701 Total LIL Revenue — — — — —
[71]  Total Revenue —— —— ——— S— —
Expenses:
[72] Programming Costs — —— S— —— ——
[73] Bad Debt — — — ——— —
[74] Customer related —— —— — w— o
[751 Total Direct costs — —— — — am—
[76] Total Direct Margin mom— W —— —— — —
[77] Total Direct Margin % — — —— —— ———
SAC Costs with LIL:
(78] Standard SAC From No LIL scenario M— — S— S—— ——
{79] Incremental SAC with LIL — [r— ——— Smany —
[80] Total SAC Costs — W womssans [ ———
[811 Backhaul Expenses — L — — —
[82] Box replacement costs S— T— ) o -
[83] Total Expenses: —— —— — ——— ——
[84] | Cash Based OPBDA w— — —— — j
[85] | Cash Based OPBDA % — — m— m——
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(86]

[87]
[88]
[89]
[90]
[91]

[92]
[93]
[94]
[95])

Parkersburg WV

Market level capital expenditures-outflow

NPV.-Based on var from No LIL to With LIL case

Cash Flows-With LIL

Cash Flows-No LIL
Incr/{Decr) from No LIL
NPV without Terminal Value
IRR

Terminal Value

Cash Flows with Terminal Value
NPV with Terminal Value

IRR

Appendix N REDACTED - FOR PUBLIC INSPECTION
EchoStar does not and will not provide local-into-local
Number of LIL Channels 3
Year 2 Year 3 Year 4 Year 5 Year 6
L] | ] L] MNERNNRE AR
-
T
O L RN —— ]
N
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Great Falls MT EchoStar provides local-into-local
Number of LIL Channels 8
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile

[1] TV HH 65,795 66,453 67,117 67,789 68,467
[2]  Beginning Customers — — —
[31 Gross Adds amasass ——— — — maenss
[4] Disconnects —— — —— e ——
[51 Ending Customers Bu——— —— w— — aauss
[6]  Average Customers (2 pt avg) — w— —
[7]  Ending DIRECTYV Market Share — —— —— — —
[8] Disconnect Rate — — — — —
[91  Average Gross Adds per Month [ ] - - - -
[10] Gross Add Rate —— —— —— — —
Profit & Loss ($k) - No LIL

Revenue:
[11] Base Package Revenue —— — — — ——
[12] LIL Revenue » s " = x
[13] Total Revenue —— — = aanasn— ——

Expenses:
[i4] Programming Costs M—— saassssss Mm—— — —
[15] Bad Debt — —— — — —
[16] Customer related — m— - sansamn e
[171 Total Direct costs —— —— — —— —
[18] Total Direct Margin — — — — —
[19] Total Direct Margin Yo ———— ——— — — —
[20] SAC Costs - No LIL. —— — — w— W—
[21] Total Expenses: — — —— [ m——
[22] | Cash Based OPBDA — ——— I ——
[23] | Cash Based OPBDA % — —— — m——

23]



[24]
[25]
[26]
[27]
(28]

{291
[30]
[31]

[32]
133]

[34]
(35]
(36}
(371
[38]

[39]
[40]
[41]

142]
[43]
(44
[45)
[46]

[47]
[48]
[49]

[501
{51]
[52]
[53]
(54

[55]
[56}
(57

[58]
[59]
{601
[61]
[62]

(63]
i64]
[65]

Great Falls MT

Appendix N

EchoStar provides local-into-local

REDACTED — FOR PUBLIC INSPECTION

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile
TV HH
Beginning Customers
Gross Adds
Disconnects
Ending Customers

Average Customners (2 pt avg)}
Ending Penetration
Disconnect Rate

Average Gross Adds per Month
Gross Add Rate
LIL Customers

LIL Lift (upgrades) from No LIL
Total Customers + Lift

LIL Beginning Customers

LIL Gross Adds

LIL Disconnects

Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

LIL Sell-in New Customers No LIL
Tota) Customers + Lift

LIL Beginning Customers

LIL Gross Adds

LIL Disconnects

Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

LIL Sell-in New Customers Lift from No LIL
Total Customers + Lift
LIL Beginning Customers
LIL Gross Adds
LIL Disconnects
Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

Total LIL. Customers
Total Customers + Lift
LIL Beginning Customers
LIL Gross Adds
LIL Disconnects
Ending Customers

Average Customers (2 pt avg)
LIL Penetration
Disconnect Rate

Number of LIL Channels 8
Year 2 Year 3 Year 4 Year 5 Year 6
65,795 66,453 67,117 67,789 68,467
[ ] I ] ] ]
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[66]

[67]
[68]
[69]
(70]

[71]

[72]
(73]
[74]
[75]

[76]
{71

(78]
[79]
(801

[81]
[82]
[83]

[84]
[85]

Great Falls MT

Profit & Loss ($k) - With LIL
Revenue:
Package Revenue

LIL Revenue:

Existing Cutomers Upgrade
Baseline Gross Adds Sell-in
Additional to Baseline Gross Adds
Total LIL Revenue

Total Revenue

Expenses:
Programming Costs
Bad Debt
Customer related

Total Direct costs

Total Direct Margin
Total Direct Margin %

SAC Costs with LIL:
Standard SAC From No LIL scenario
Incremental SAC with LIL

Total SAC Costs

Backhaul Expenses
Box replacement costs
Total Expenses:

Appendix N
EchoStar provides local-into-local
Number of LIL Channels

REDACTED ~ FOR PUBLIC INSPECTION

Year 2 Year 3

Year 4

Year 5

Year 6

Cash Based OPBDA
Cash Based OPBDA %

THARITIRin

233



Appendix N REDACTED — FOR PUBLIC INSPECTION

Great Falls MT EchoStar provides local-into-local
Number of LIL Channels 8
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-outflow

!

NPV-Based on var from No LIL to With LIL case
[87] (Cash Flows-With LIL

| L] — L] I
[88] Cash Flows-No LIL — M——— — ——— aa———
[89] IllCl'/(DeCl‘) from No LIL ——— A— —— —— ————
190] NPV without Terminal Value [ —
911 IRR —
[92] Terminal Value —
[93] <Cash Flows with Terminal Value A— ——— — eaas— —
[94] NPV with Terminal Value [ ]
95] IRR So——
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Twin Falls ID EchoStar provides local-into-local
Number of LIL Channels 11
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
[11 TV HH 61,898 62,517 63,142 63,774 64,411
{21  Beginning Customers m— — — am— —
[3] Gross Adds S [P a———— ——— m—
4] Disconnects S— ameww e Mm—— —
[5]  Ending Customers m— —— — e a——
[6] Average Customers (2 pt avg) —— T—— — — ——
[71  Ending DIRECTV Market Share —— —— —— — —
[8] Disconnect Rate — — — — —
[91  Average Gross Adds per Month —— — — — ——
[10]1 Gross Add Rate — — — — —
Profit & Loss ($k) - No LIL

Revenue:
111] Base Package Revenue —— — — — E—
[12] LIL Revenue [ () ¥ L] =
f13}] Total Revenue —— —— — — m——

Expenses:
[14] Programming Costs a— E— —— a— ——
1151 Bad Debt — — ——— — —
[16] Customer related — — m— — —
[17] Total Direct costs — — S— — —
[18] Total Direct Margin — ———— T— —— —
[19] Total Direct Margin % — — — ——— —
[20] SAC Costs - No LIL — — — — S—
[21] Total Expenses: m——
[22] | Cash Based OPBDA — — nam— — j
[23] | Cash Based OPBDA % So— W— a— ——
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Twin Falls ID EchoStar provides local-into-local
Number of LIL Channels 11
Year 2 Year 3 Year 4 Year 5§ Year 6

DIRECTYV Provides Satellite Local-Into-Local Service
Customer Profile

[24] TV HH 61,898

[25] Beginning Custormners

(=23
‘t\J
th
[y
~J
(=)
W
—
=9
%]
=23
W
~1
~J
=
[=a
o~
B
Lol
—

E | 3 L ] A
[26] Gross Adds —— ——— aam —— e
[27] Disconnects — —— — M— —
[28] Ending Customers — — am—— [ maseae
[29] Average Customers (2 pt avg) — —— — — —
[30] Ending Penetration —— —— —— — —
[31] Disconnect Rate — — —— —— " —
[32] Average Gross Adds per Month —— —— — — —
[33] Gross Add Rate tos— — — — —
LIL Customers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift —— —— — — —
[35] LIL Beginning Customers . — ——— — —
[36] LIL Gross Adds — — . ] "
[37] LIL Disconnects — - M- — ——
[38] Ending Customers — [ —— ma—— po——
[39] Average Customers (2 pt avg) — ——— —— ma——— an—
[40] LIL Penetration [P — ma—— m—— ———
[41] Disconnect Rate — — — — —

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift —— —— — — ——
[43] LIL Beginning Customers " m— — — w—
[44] LIL Gross Adds —— — S—— — —
[45] LIL Disconnects - — — — —
[46] Ending Customers [ —— — — ——
[47] Average Customers (2 pt avg) —— —— — ——— —
[48] LIL Penetration — — Ma—— —— —
[49] Disconnect Rate —— —— — —— —

LIL Sell-in New Customers Lift from No LIL.
[50]1 Total Custorners + Lift a—— — — ma— ——
{51) LIL Beginning Custormers ¥ - — - —
[52] LIL Gross Adds —— - —— —— -—
[53] LIL Disconnects » - - —— —-—
[54] Ending Customers — — —— " —
{551 Average Customers (2 pt avg) — — m—— — ——
[56] LIL Penetration — —— — — —
[57] Disconnect Rate — — —— — —

Total LIL Customers
[58] Total Customers + Lift — — —— nnn—— [r———
[59] LIL Beginning Customers . — — — —
[60] IIL Gross Adds — —— — — —
{61} LIL Disconnects — — - — anan
[62] Ending Customers m—— —— — m— —
[63] Average Customers (2 pt avg) —— W —— [~ —
[64] LIL Penetration — —— — —— ——
[65] Disconnect Rate —— — — ——— —
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Twin Falls ID EchoStar provides local-into-local
Number of LIL Channels 11
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

L]
LIL Revenue:
[67] Existing Cutomers Upgrade —— — — — —
{68] Baseline Gross Adds Sell-in — [ - a—— —
[69] Additional to Baseline Gross Adds [ — —— o— ——
[70] Total LIL Revenue —— A —— — —
[71] Total Revenne — ——— — — ———
Expenses:
[72] Programming Costs — — — — —
[73] Bad Debt — — —— — —
[74] Customer related — — — —— —
[751 Total Direct costs —— — —— — —
[76] Total Direct Margin — —— E— — —
[77]1 Total Direct Margin % a— — S—— — —
SAC Costs with LIL:
78] Standard SAC From No LIL scenario —— wassanaex —— aa— e
[79] Incremental SAC with LIL —— — — — n——
[80] Total SAC Costs ma—— — Ea— S—— aassasses!
[81] Backhaul Expenses — ] — —— —
[82] Box replacement costs —— — - -_ ™
[83] Total Expenses: — — — —— —
[84] | Cash Based OPBDA — — —— —
[85] | Cash Based OPBDA % m—— — —— ——
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Appendix N REDACTED — FOR PUBLIC INSPECTION

Twin Falls ID EchoStar provides local-into-local
Number of LIL Channels 11
Year 2 Year 3 Year 4 Year 5 Year 6

{86] Market level capital expenditures-outflow E

NPV-Based on var from Ne LIL to With LIL case
[87] Cash Flows-With LIL
[88] Cash Flows-No LIL
[89] Incr/(Decr) from No LIL
[90] NPV without Terminal Value
911 IRR

[92] Terminal Value

(93] Cash Flows with Terminal Value
[94] NPV with Terminal Value

[95] IRR

|H| IHI |
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Eureka CA EchoStar does not and will not provide local-into-local
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
[11 TVHH 62,922 63,551 64,187 64,829 65,477
[2] Beginning Customers —— [y —— — e
[31 Gross Adds — e — — —
[4] Disconnects massae —— —— — ——
{51  Ending Customers ——— — ———— —— —
[6]  Average Customers (2 pt avg) —— — w— — —
[71  Ending DIRECTV Market Share —— ——— — —— ——
[8] Disconnect Rate — — w—— | a—— ——
[91  Average Gross Adds per Month —— — — —— —
[10] Gross Add Rate — _— — — —
Profit & Loss ($k) - No LIL

Revenue:
{11] Base Package Revenue —— — —— — —
[12] LIL Revenue n ® % [ =
[13] Total Revenue — — — saae— —

Expenses:
[14] Prograrnming Costs mmassae w—— — m—— M——
[15] Bad Debt - m—— — — ——
[16] Customer related N— — —— — e
[17]1 Total Direct costs —— — —— ——— —
[18] Total Direct Margin ——— — — — —
[19] Total Direct Margin % T———— —— — —— —
[20]1 SAC Costs - No LIL S— res———— — —— ———
[21] Total Expenses: — w—— —
[221 | Cash Based OPBDA —— — — — j
[23] | Cash Based OPBDA % —— — E—— M—
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Eureka CA EchoStar does not and will not provide local-into-local
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year § Year 6

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile
[24] TVHH 62,922 63,551 64,187 64,829 65,477
[25] Beginning Customers — S—— — —— —
[26] Gross Adds ma—— — —— [ —
[27] Disconnects —— ——— —— — —
[28] Ending Customers — a—— — [ —
[29] Average Customers (2 pt avg) —— —— —— —— ———
[30] Ending Penetration —— — —— —— ——
[31] Disconnect Rate — o— —— —— —
[32] Average Gross Adds per Month — — — —— —
[33] Gross Add Rate — — s — —
LIL Customers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift — —— ——
[35] LIL Beginning Customers E L] — —— ——
[36] LIL Gross Adds — — » » "
[37] LIL Disconnects — N— — — w—
[38] Ending Customers — n— mannnm —— ma—
[39] Average Customers (2 pt avg) e [ [ S— —
[40] LIL Penetration —— mnsssse ee—— S— e
{41] Disconnect Rate — N — — ——

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift w—— —— —— — ——
[43]1 LIL Beginning Customers [ — ——— —— —
[44] LIL Gross Adds — — — —— —
[45] LIL Disconnects -— — — S— —
[46] Ending Customers -— —— —— —— —
[47] Average Customers (2 pt avg) — — — —— ——
[48] LIL Penetration — E— — — —
[49] Disconnect Rate —— B— — — ——

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift — M— W— —— ——
[51] LIL Beginning Customers " ma— Ma— —— —
152) LIL Gross Adds — — — ——— -
[53] LIiL Disconnects - - —— —— —
[54] Ending Customers — — —— — —
[55] Average Customers (2 pt avg) — — —— — —
[36] LIL Penetration w— — w—
[57] Disconnect Rate — — — = m—

Total LIL Customers
[58] Total Customers + Lift — — ——
[59] LIL Beginning Customers ¥ — —— s—— —
[60] LIL Gross Adds —— — —— —— ——
[61] LIL Disconnects — — — i —
[62] Ending Customers — — — a—— —
[63] Average Customers (2 pt avg) — M —— —— a——
[64] LIL Penetration —— We— —— —— —
[65] Disconnect Rate —— — — S— D4(y —



Appendix N REDACTED -~ FOR PUBLIC INSPECTION

Eureka CA EchoStar does not and will not provide local-into-local
Number of LIL. Channels 7
Year2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

A ] ] ] [ ]

LIL Revenue:
[67] Existing Cutomners Upgrade - —— —— m—— -
[68] Baseline Gross Adds Sell-in - — w— —— —
[691 Additional to Baseline Gross Adds - — p—— m— —
[70] Total LIL Revenue mo— N — —— —
[71] Total Revenue — — — — —

Expenses:
{721 Programming Costs — eanensm: — —— —
{73] Bad Debt ——— — —— ] ——
[74] Customer related —— — — — p—
[75] Total Direct costs — — —— —— —
[76] Total Direct Margin W— — — T— [re—
[77] Total Direct Margin % —— — —— —— —

SAC Costs with LIL:
[78] Standard SAC From No LIL scenario —— — ammsssan S— [r—
[79] Incremental SAC with LIL — — S— — —
[80] Total SAC Costs w—— — m— —— ma—
[811 Backhaul Expenses —— — — — ——
[82] Box replacement costs — —— - - -
[83] Total Expenses: ——— —— —— — —
[84] | Cash Based OPBDA — —— —— — —
[85] | Cash Based OPBDA % — — —— —
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Appendix N REDACTED ~ FOR PUBLIC INSPECTION

Eureka CA EchoStar does not and will not provide local-into-local
Number of LIL Channels 7
Year 2 Year 3 Year 4 Year 5 Year 6

[86] Market level capital expenditures-cutflow E

NPV-Based on var from No LIL to With LIL case
7] Cash Flows-With LIL

8 — — masnaam m——— —
[88] Cash Flows-No LIL IR ——— —
[89] Incr/(Decr) from No LIL [— wemmam— — — —
[90] NPV without Terminal Value E

911 1IRR w——

[92] Terminal Value —————
[93] Cash Flows With Terminal Value T I e T ——
[94] NPV with Terminal Value [ eeenena]

[951 IRR o
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Appendix N REDACTED ~ FOR PUBLIC INSPECTION

Bend OR EchoStar does not and will not provide local-into-local
Number of LIL Channels 5
Year 2 Year 3 Year 4 Year 5 Year 6
DIRECTY Does Not Provide Satellite Local-Into-Local Service
Customer Profile
[11 TVHH 56,016 56,576 57,142 57,713 58,290
[2]  Beginning Customers ——— — — [eem— —
[3] Gross Adds —— —— —— — —
[4] Disconnects — —— ——— me——— m—
[5] Ending Customers —— — —— m——— mam—
[6]  Average Customers (2 pt avg) — — — — w—
[71  Ending DIRECTV Market Share —— —— — — S—
[8] Disconnect Rate — — s— -—_— ——
f9]  Average Gross Adds per Month — — — a—— —
[10] Gross Add Rate o— — —— ——— —
Profit & Loss ($k) - No LIL

Revenue:
[11] Base Package Revenue — —— —— — e
[12] LIL Revenue " " ¥ ] »
[13] Totat Revenue m— — [ — —

Expenses:
[14] Programming Costs — — — —— Sa——
f15] Bad Debt [ — - s—— —
{16] Customer related — ammm— —— mam— n——
[17] Total Direct costs —— —— —— —— —
[18] Total Direct Margin —— —— — ——— —
j19] Total Direct Margin % — —— — — —
[20] SAC Costs - No LIL — — — — —
[21] Total Expenses: W— — —
122] | Cash Based OPBDA —— —— — — j
[23] | Cash Based OPBDA % P — — —
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Bend OR EchoStar does not and will not provide local-into-local
Number of LIL Channels 5
Year 2 Year 3 Year 4 Year 5 Year 6

DIRECTY Provides Satellite Local-Into-Local Service

Customer Profile

[24] TV HH 56,016 56,576 57,142 57,713 58,290
[25] Beginning Customers — —— — —— —
[26] Gross Adds T — — — —
[27] Disconnects aa——— — —— —— ——
[281 Ending Customers w—— — — —— —
[29] Average Customers (2 pt avg) W— — — — —
[30] Ending Penetration — — — — —
[31] Disconnect Rate —— — — — —
[32] Average Gross Adds per Month — — — -— —
[33] Gross Add Rate — — — — —
LIL Customers
LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift M— — m—— — —
[35] LIL Beginning Customers & — mmsanm — —
[36] LIL Gross Adds — —— . n ™
[37} LIL Disconnects T— — —— m—— —
[38] Ending Customers — — w——— —— am——
[39] Average Customers (2 pt avg) — —— — m— —
[40] LIL Penctration —— —— [ — ——
[41}] Disconnect Rate — — — — —
LIL Sell-in New Customers No LIL
[42] Total Customers + Lift — — — — —
[43] LIL Beginning Customers x — — —— ——
[44] LIL Gross Adds — — nsuam —— ——
[45] LIL Disconnects - —— w— — —
[46] Ending Customers —— We—— — —— —
[47] Average Customers (2 pt avg) — — — mm—— M—
[48] LIL Penetration — —— ——— —— —
[49] Disconnect Rate — — — — —
LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift — na—— m—— — —
[51] LIL Beginning Customers . naas mamu — —
[52] LIL Gross Adds — —— — — —
[33] LIL Disconnects [ — —— — —
[54] Ending Custorners —— — — — ———
[55]1 Average Customers (2 pt avg) -— - — — —
[56] LIL Penetration —— — — — —
[57] Disconnect Rate a— — — — —
Total LIL Customers
[58] Total Customers + Lift ne—— —— Sn—— — W—
[59] LIL Beginning Customers » — — m—— —
{601 LIL Gross Adds — — ———— — —
[61] LIL Disconnects - — s mam— ——
[62] Ending Customers ——— — a— [ —
[63] Average Customers (2 pt avg) mma— — e—— M— —
[64] LIL Penetration A —— — — —
[65] Disconnect Rate — — — — ——
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Bend OR EchoStar does not and will not provide local-into-local
Number of LIL Channels 5
Year 2 Year 3 Year 4 Year 5 Year 6

Profit & Loss ($k) - With LIL
Revenue:
[66] Package Revenue

LIL Revenue;
[67] Existing Cutomers Upgrade n— — [ — ——
[68] Baseline Gross Adds Sell-in —— — e m—— ma——
[69] Additional to Baseline Gross Adds _— — —— — —_—
[70] Total LIL Revenue — — — — mo—
[71}  Total Revenue —— —— — — —

Expenses:
[72] Programming Costs ——— — — — —
[73] Bad Debt —— — ma—— ——— —
[74] Customer related — — —— S— —
[75] Total Direct costs — — S— ——— —
[76] Total Direct Margin — — —— — —
[77] Total Direct Margin % — I— — — —

SAC Costs with LIL:
[78] Standard SAC From No LIL scenario — So— — — M
[79] Incremental SAC with LIL —— ——— — — —
[80] Total SAC Costs —— m——— Sam— S— R
[81] Backhaul Expenses — — ——— — —
[82] Box replacement costs —— n— - - -
[83] Total Expenses: — — A—— — ——
[84] | Cash Based OPBDA — — —— —— :I
[85] | Cash Based OPBDA % — — ——— ——
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Bend OR EchoStar does not and will not provide local-into-local
Number of LIL Channels 5
Year 2 Year 3 Year d Year 5 Year 6

[86] Market level capital expenditures-outflow

j

NPV-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL

— aames em—— —— —
[88] Cash Flows-No LIL ——— RSS— —— ——— —
{89] Imcr/(Decr) from No LIL mm—— —— [r——" — —
[90] NPV without Terminal Value :E

©11 IRR —

[92] Terminal Value —
[93] (Cash Flows with Terminal Value —— — — —— ——
[94] NPV with Terminal Value [ eeeeeenl]

951 IRR ——

246



